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Measto o TR F
“the term "market” reles to o partialar place rhere ﬂoods
are puschased and gold-
Tn Economics, The term “market” does not mean o firticdor
place but the whole area rohere dhe bugers and sellers of
Q p‘:ﬂoduc’t are. SPrgg_d

ACCDrdTnCd o Pm@ K -dwapman, "Hie term market re?ers not

De_cessaﬁhd o a Placc; but a\i\)mﬁs-h) a c,c:)mmod}‘nd and The

b‘l‘dﬂg ond cellers  who are indivect competition with oRe anather *.

Accord‘inca o Benham, * An\d are over Nhich bm,de,rs and sellers are

0 such close fouch with ane ancsther, efthes dTY&dhi or Jrhvwﬂb

dealers, that The P:n’ices abtainable in one part ob the market

alPect the P:ﬂTces Fai’d on other Parjrs‘.‘

)Atccord'infd +o Edwards " May ket o o. mechanism bta rahich

bu«deri and celiers ave bOufﬂh't Jrocﬂd'hcv
txchanﬂe_ of caoods and  gcervices (ie; b‘*ﬂ“"a and ge,tlrn%) take
Place in a market « Martsel helps 1o de’rerming the paiice ot
qoods and Services.



Phowsel ke s — ,
Market structure yeters 4o all chavacteristics of- a market
that fntluence he behaviour of buﬁers and Sellers when- ﬁﬂﬂ
Come. together to +trade.
Dctemants of Rauset Stuchs s —

@ short-yun and \on(ﬂfwn o}zj'ecﬁves ol bwdus and Selleys in

The market- o
@‘ Relicks of bwaem and Sellevs about “the ab?li‘kd o} themselves

and cthes to get pstice S-
@- Dui\m ok Pmodud? difteventiation-

@. chhﬂo\()cd?es empledad bd Oﬂeﬂts m The markek-
©) Amount ot intormation available o (lc?&ﬂ'\fs obout the aooc{

and alout each ather

@- D&Cdr&t’, Ojt)- CO—OYlena{ﬁ°OD or fon C@fdi‘naﬁon acﬂan’rs m

aa exhibit

Q- extent ot entry and exit barrters.
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There are 2 Tmpoﬂcan’s Dyclors in classtiication of mMarkets

C\assi’i?ﬂ"ca%"on of markebs:
W\/\/\/\/\/\M W tAAAANM

O{L bwderg and Sellers in a

|- The Hvst aspect 18 the number
Mmatkel are Tmporkonb
R The second aspect is The area Coverage of a COmmodi'Ha.
3. The Thiod ‘impor’ran{' Pactor is how Supry oc}ju_SEs o the
demond n a market - This dependa on dilferent Yime perods:

Thus, clacsification of- markets bmcf:lba depeﬂds on 3 aséec%s
Tho.d are competition arong Pmoduce}rs avea covered bd a
Qommodi'kﬁ and the Hime Fari’ods o qdj‘us‘r the QLLPP\J[[ in The
market

The )?DHONTW% chart helps us o underskand the class
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L The Bosts of competitions &

Markets are C\.Ogs'ii?_?ed on dre basts C]f' natuve ol
COmPe,JcTHOD fnto Pex-?tcft compe\ijﬁon and ?nrpmeeck C-OMPQ‘H iy .
Reddect cppetition +—

I‘t tg a mcl\*\'itk N‘ﬁv-h Q. W\a {cl_r(j( numbﬂ- O'Q— buaa-_s and
selers - Market  conditions are favouvable o piomote competition.
waeschist cpmesition: —

Markets with a limited number ol bmjcrs and Sellexs come

“ander fropertect competition - Based on no-of psoducers. -these
markels are broqdhd manppotd ,Duo,ooud, monopolistic 4 ot’faoloo(-d competitic
T o Y bast o dreas— '
Markets lmw be classifred on the bagis of area fodo local,
nakonal and internationad markets |

LOC,OJ Markets>—
A AAAAAA

I‘Pr _h\(’. bu«dtrs and ée[lars are. [ocgfged in a Par%?cu‘af "localﬂ‘aJ

it s Qa\le_d as Local markets

Ej 4 F\ru‘l"rs}l\fﬁf‘«] etabl €S- These are perichable.

Natfonal market-s—
WNAAMY ANANANA—

when a commodTLU is d.eand:d ou)d' SUPP“'?.C! over The COLU')‘[‘TU

(e Kown as nadfonad market:




Anternattanal morkets —
(WAYAV, VAV A VAVLY R VAVAAVAYAN @

hen a c:ommod?ﬁd command it nodional Market (o )

\m\dUSJrsehers all over the rorld ) % s called Toternational market

_> wohether the market witl be local,national or snkernational in
character will deP&ﬂd upon “the -Pollohsi’nr?{ factors suchas

a - Notare ob canmod'ﬁ—vd
b Tacte and Pmehren ce ofF the people
¢ Avallability ot Sjrorcu‘)fc
d-Method of bustness
e» Politfcad gimb*,’[’,“w at home %abmad
b P\’Owkfjcab?\?%a of the commodﬂ—a-

W on The bodls ot dmme—

Tiene clement has been used bta marchall Yor classi‘%?nca

“he market On Tthe basis of {ime mMarkel has been e[assf'%“ed

d;shorl,- peﬁod 4 [Onca Feri’od and Vend lOﬂCJ P‘”’:"’Od

into very shart perio
Vo short peleds

Tt veles o the markel T which commodittes thab are
Rixed 0 sopply - Since Sapply fe Yined jonty changes in demand

inkluence the patice
Dt perieds
The short Pcr‘ioc{ markets are those where Swp(iid can be

i’ncmased but Onbd +to a limted extent




Lonq Revids — D,
Loncd Pe.ﬁod market refers -lo a marked wheve adequabe
time available for chonging he Poed Doctors o production .

Tages ob comeetition ATt —
On the basts ot compﬁﬁﬁon,‘the markets can be clacaibred
oo o s quch as
- Perbe et competition
&)_Cme“ ?—f_d:’ QQmP E:HH on

r—nﬁ's can .be_ ShONn Tn —“'\t "?'O“ONTI'\? C{?acamn

’ l
EU-ECCt CDMPCH‘HOD \ [Tmperge.cf compd-?ﬁoﬂ\

T Qe couoeetifion: —

—= A I"ﬂOJKe}L' Si(mc’rwra n N}ﬁch all —Pi)'mg in an Tndugi;na Qre
pa’\icﬁ takKers and fn whch there s a%ccdom To enlma into and
exft trom -the ‘fndus%nd is called perfect competibion.



_ o
The market with P&rgﬂd competition conc{i"ﬁons IS Kknown a4
perfect market- ®
— It T2 a movket wHh a v@ﬂd lo,rrae numper o} butders and Sellers
market conditions are %vqublc to promate  competition .
Ceatores o podect copetition: —

}- La:ode, number o} bULHUS and gellexs

Q- Homooa\eﬂ?% o} paoducts

2-Tree &h’cvcd and exft

b Perbect mobi’\?ﬁj ok ?—adm"s ok PmoducHOD
5 Perfect Kﬂomlcdcae of markets

¢ Each Hm fo a price taker-

1 Absence  of transport- cost-

- %&W ot bu \Naers and Sellexs s
There wilt be a larcac number of <ellers and buaels %r |
a ‘ﬁmd in thisc markel - T& means ‘!hc output ot a buzief o a
celley s a cmall pourt ot the total output-
A g‘inca[e Pmoducer oy eller cannot inHluence he paitee EL& s acHor
| E%%“‘” A pheat Famer alone. cannob Chan?e the paitee o} wheat

b(ﬁ Qd[‘i’nca less or mare. Theredore, a selley tokes ‘the

P:ﬂ?c,e du,?ded-b‘d the market: TThe Pmoduce'x fa a pbdtice ffalfer.




- Homogendty ol paeucks:
Produd:s in this markel are simtlar in everrd vespect: A

Consumer (ﬂ&’gs ‘e Same raood Nhevever he pavchases, AS a vesult
there will be one paice all over the market
\F{E\Eﬂ%—“]fncase_ OL metals [Tke ?Old and s7lver g{:anda‘rds are
madntamed - Thus pmoducts mill be the same tn the market
and Thud have the same pailce ﬁrouah ot the Market-
> s iy god et -
“There f2 no bawter o errtnd or extt from the ‘indush‘d-rﬂrma

—?ﬁ'rm can enter into fhe pacduction as per its desive . Q?m'i'[arhd,
it can leave The Pmoduc’n‘on at amd time - Thia hdps NeR ‘giirms

“{'O QJ\]CE.\’ T‘TJVD buSi’ﬂ(’_SS Nh&ﬂ C,OOCI?{'TOHS are 'PQVOKLTQJ)[E- T KCCPS
compelition at a h‘iaher level. TH the Tndustndv earps  abnormal IPmomefb'%

new Hims Wil enter e '\’ndushud compe}ﬁ'nca for excess psofits .
Sotlaty if b T the industeg are framitng bsses game of
them Wil leave the Tndustr?,.
C Rt vy ot e et —

The Ldactor ob Pmducﬂ oh are dree 4o move fom one frm,
1o another This is also wseba) o Pree e,;ﬁcry and extt of Hyms.
Factors (Land, Labour, capita)) move to fhe paoduction activitie s

where ”ﬂwﬂ cdek h‘iahcr incomes.



5 Poofect raonledes b vorretss— O

deexs and sellers in s market will have _.a cleay
Knowieclfae, abool market conditions, so that there wfll be onc
paiice “Throucalhout “he Market Lack ot F”O"‘“lid‘jt leads o
Aittevent pices Yor 4he Same Paloducli' Because of  the perbect

Knmlcdrﬂe cales and purchases ob commodf“\tza take place at one

stﬁcr;-
6 Eoch Tm Ie o pelee bRkers—
Aﬂ ?ﬂd?ﬁdual %rm con CLHZE( TE‘S rate OE— Pmodacﬁoﬂ,Sales

mithout OP’F@C‘HWH The market P:sﬁce_ OF— +he Pa'loducf:' A ﬁTrm

n a Fe@ac\— morket cannok  iotlaence the may ket bH tS oran

ndividual actions:

\=)

'TmPCHEed? Com[)&%?ﬁon?,
WALLIAAAA AL CAAAAA
A- competition Ts said 4y be tmperfect nhen it 1S not perfec

Marikets with @ \tribed umber ot buudars an d gellexs come

cnder i’mper%cc,t competition-
Roced on The number of bmde_rs and gelleys, The :"mpa{icd_,

maxkets are clags‘he?ed as”

L Monopohj & Monopolistic

3 DUOPO\*d by Ol‘?cdopolﬂ




- oy o
—> Nonopoba s htallcd o di¥texent market C_ompared o pofect
competition:

—> The word mono pohd Means a gfmdk Pmoclucer-

= b s a markel where one. P:noducey or o Fovm Supplres the
Commodijﬂa <o the market-

—> MOnoFobd market 1s a market I which a gma le paoducer contiol
The. enlire gu]ophd oF a e?ncale commod‘f{r:l, mhich has no close
Subetitotes.

=> "There will be onhd one. Pmoduner or one gelley-.

- monopobd can exib Oﬂba rhen therc are S"Jm)ncﬁ baxyrevs 1[or
Othey pmoduce\fs to enter fnto the market-

— The reasons ot the barrfexs mewy be

— hucﬂe, fovestments
— lack of {-cahnoloc(nrcd
— Patents ete;
“thal Pméve,n{-s ner 47y ms -Prom e,njce_ﬂ‘nc& .
As a yesult, Fmoducers un dey monopohj hac no compelition in “The

markek:
gdi_“ Marathi -suzuisi, e,rjjoxzfed alt the cdomnme,m Pxo{,—ec)rior) %r q

long fime when it erﬂ‘md&d m,onopoha I yespect of small cars.

When ceveral automobile monufacturey rere allomed 10 enter

The Iné‘ia'




I“A“S'”‘j with the nen Industrial Polfud, Morutht~ Surwsits
WO”DPQ“H came to an exisl— 0

* Most ot the state ele,a’cx‘ic?ha Boards ajOU monopohd Fnbeyms of
the %&ne_mjc’?on 4\— {ransmission O%‘POR‘EY‘“

featores of Moty —

- A g{ncale %’rm P:ﬂoduccs The c@mmodﬂ«a n the marketb .

3, Consamexs will not Yind close substitutes For this Pmoduc’r

| tn the marker
3. Newn dvms donot enter Tnto Pmoducﬂon due o cextain banters -

Nence there fs no compedtition o the market-

k. THm and 'l’nduSJcrxa are the came-
5 %upphd O% The. caood is Uﬂdf’l the conbiol O?’ The "P‘Tvm oﬁd Pmoducc

1T a F?ﬂ'fc& rmaxex’

T NonoRaieris?
Monopol’fslﬁc, Competition Te cafd to extst when There qre
ﬂkmci -?frms qnd each ane ptﬂoduceg aeh ?OOC{S and Seyvice §

that are cloge cubshtitukes 1o each gther Thbﬂ are gimiloar but nobt

fdentical
—> Monopolfstic competition Ts a blend of perfect competition 4 Mo nop

"There Ts compeltition which fa not perfect, betmeen mang fivms

makinj ver<1 atmilar pswoducts.



Uil of toopolisre. corpgons—
b A congi’derablﬁ number of pa"todutcas

L Product dittexentiation

2- E,nlcrj and exit

Ly - Sﬁ\lincﬂ costs

H- Imper-fiact Knom\ed?e_

O Goneidesble numker of paedicess s —

A corrmadi’ﬂ fs P;noduce_(l br.d a congtciem,bkc ﬁumber Ofi

producexs-No one controls o major portron of the total output:
Hence each —@ivm has a vmﬂ lteitke d control over the paifce of
e Pmoduc_t' Compelition will be h‘fah amonaa ‘the_ Pmducers.
® ot SWventiotions—

The wMOd;w of each P‘“Oduce‘f wnilt be difberent  trom
that ot  other Pmoduc.ers - Sometimes  the difleyence ma? be vm!
amall: But concumers feel that one pmoduck is difberent gmm Othey
The dittexence mmd be due o matexial used, colour, dﬁS?faﬂ, gmell
Fﬂﬁmnﬂrjcmd&marlc eterr Recause of this, eaeh Pmod‘-“‘«t Nl baye
Speﬁi’nﬂ?c identitcation in The mariet -

O Ertny and gbe—
Anathey %&dﬁh@ of r‘r‘onopo\?sHa cgmpeﬁ“Hon fe the -Prc;e_dom ol

Qﬂ\:rta and exrt o dirms - Ehims are allowed +o enter 1040 Marke

ond leave the marlcet: hhen pawoltts are. h‘iah New Firms m‘i’[fJ‘afo_
—’7—}) Cace 0?" losses, ‘mt':?—h’c?cnt- _h"rms r\‘)'fn [ECLVQ;



B sling sbsi— ®
Tt te an Tmpor{rant gea}urc onﬁ monopol’rgln“g compaHﬁ on .

Tn e morktt'e,venj Hrm makes expendituve 4o gell more

Clt%PU‘T 8 Advertisements %Yauﬁh neNSPa]OETS;J‘OuTnalS 1 electront e

medio, 2ales mepnesentadion, exhibitions, Jyee gquIrna help +o
p:ﬂomolrg The sale s - l_o{j OF— Exptﬂdﬂ—u‘rc is ﬁOadc on “fﬁESt ‘H,—emg

under this markeb

O Jopaksct Eroledqes —

g‘*‘dﬂs Wil have an imperPect Knomledcae_ about competibipn
(lommod?“ﬁe%-_lhuat are influenced b‘d adveyHsements and  other
methods Tn the markeel. Somelimes pmdmc}v& mcnd be the same

bat consumexs thipk fhat o particuloy Pmodui‘_‘l— ie Suptyior than
other

5 Duerelys -

—> 1Y theve are 4o gellers, duopdﬂ fe cafd To exigh

= T pepsT and cole are fhe two companfes Tn soft drinks, This
Market 1 called Cluopohﬁ.

—> Tn otherwords | it Theve ave 4o sellexrs who ghare the monopohJ
power then Tt s called duopolj

— It m‘l‘d be ofF {wno vaﬂpcs— duopota nithout -paduct di+ferentia

—on and duopc nith Pmoduct ditteventiation.



tt\. %OF&L&T’%
Another \far‘i&*a ok fmpcﬁeec% competition fs O{fﬁom[ﬂ, ,

T theve te competition amon? o Fen selleys, Ol?ﬂOPOLﬁ is sard
to exisk The examples are the car manu%,&uvfnca companies
such as (Mavatht cuzuksi, Hindustan motors, Daenoo /‘[“030{:& 4soon )
N ¢Re papess (such as, The Hindu, Tndian ex press ¢ Times ol Tndia,

L conomie Himes | Eenadu and goan.
= In OU‘aOPO’-d ceach tndividual getler ox JFi’\rm can m'i\ﬁe_cl* the

Market  patice.
e o Qlgerty

- small humber o [arcac setleyg -

<. Thterd aptndan ce

3 Price %?ﬂ?dTH

lkMonoPoLLJ element

5 Mvtr{—‘isi‘nj
6- Gvoup behaviour-

* P\r’fd’nca @ —
WV\AAA
P\’?CTnfa meabs ‘h) %’x or de’;exm‘inc an acchaEe Pﬁ’c& oY

appropiare pafee 1o the paoducts Pmoduced bca Th e

mana b actuyey

—> The Pm‘ia‘x'nc} ahould be accuvate or appropriabe - 't is

should nob be overloaded or wnderlooded.



’

Teatmes o patsng
- Mox-of Pm@?ﬁ’ E
a-To recdulate_ The market shore

3 - Customer satisfaction

b - Suwvivel ot the Livm

5+ Prevention ot entrance 0% ferd Qﬂ"vms
§- sales moximization £ not pmokit man.
1 . glabi \;La in paces + probit

3 1o avoid Pvﬁcf: nNargs

Nithods o ey -
The %\[omfn? are the methods or {-E{Pe_g of pni c:l'na
1 L‘im?’rim‘ic?nca
2 Market sK‘imm‘ma
2- Hate vate Pa\fd’nﬂ
ly - Tirme] Usage sensti ve mecfnc&
5 Transaction — Rased ﬂq‘u"na
®- Hmlt p2ding s
A limit paice is The patee set by o monopolist with a

vien o di‘scourafa e Gthers From ﬁﬂ{:th“nczf foto a market The limik
price fs oflen lower fhan the avexafjc cost of Pmd“d“'o"? OrJUSl“
low moucah Y0 make Qﬂ\TCYTﬂCa into puokitable - With limil parce
opevation those e,n\;a'l’n«:ﬂ The market nith a vien to compete Nh‘n'

rocnopolist il dnd b ’rDJcall? unattyactve o Survive.



9ot ke g |

Where The paiice fg Chamﬂad at a Mab yate of Stngle
Hxed wale o a FQTHUL[GY PﬂOduC’r OF Sexvice Tyryespective of 1h
usaqe, Hote vate Psﬁci’nc(} is cafd do exist Take the case of
tnbexnel Sevvice Pmov?dETS' You POJd a_tat yate 1o accecs nteynet
ab all howrs and dauds ot the tdwr For fnternet broad band
connections, Chomﬂmi Mat vote 15 common practice acvoss the

wovid- |
@‘mfme sencibive pm(ae——«

Seyvice paoyidexs such as  inbernet, e,iacmcr%d, companfes
or mobite commaunicaliond compantes o ey theiy customey HMe
Gensilive, or Yime of- use, P?"Tf—?na plans - These plans veHeet The
octual cost Pmoﬁ’drnca gexvice at The Hme fE fs needed. Tht-d are
des'icaned to encouage eustomers 1o lorer their consamptions durh
Yimes when The cost ol Pmov\‘dfn% the gervice is b‘izh,

O Tgadior Bosed patsing s —

Thiz s -Le,chnolocacd —based Pdena (TRP) mode ! +that a’f*'"loms
to acquive enterprise —ide case Inanacdemm¥ solutfon ?ncmdrnﬁ
all the sexvices ‘reoru?xe, in beyme o?— guﬂﬂorh maintenance,
Yexsfon upcamdes and Jc;amrna at one. g0 Norn:\aﬂﬁ all these meaqy.

a \Clrcae, (Lalo'fkal QKPdeu\rc . Rub when these are assoctated



Nith the madtn transaction , The cho,rﬂes Qor al @

[ These
Sevvices could be Pactoved into the patice. of the mary

transactton. Transactfop based Pmi’cfna {s vfened as The

best altexnative Tn Such a case.
O Notbet $ong +—

Wihen a Pmda‘:t ‘s Iabroduced dor the Irst time the
markel, The Compamd fves o verg hi’ah paice for it - The mapn
idea 73 1o charﬂc the maximum possible - This strategy s
mosthj Yound In the case o erhm[o?? Pmoduct% "
Egd%—Nhen song fotroduces a pavBroulal TV model, 7t fixes g ve

{

hﬁcab Pm'ice~ A fen gexfes of Pen%fum is P:n‘t'c.ed \(eﬂd hi’jh Nhen

L 7o yeateased Tot0 the market: In?ﬁallca evandone cannol~ o Ha,

to buua L But with 4rme the parce comes down and Mmore people
can attord 1o the stLoduc,t'
Thic method can be follomed entsy hep

(ol) The demand ‘P‘O'I’ “The_ pmoduc,’r e nelastre .
) theye s no thyeal Prom compeH‘Hor).
U‘f])fﬂﬂh paice fs (‘_ouloted kT hi’c‘}b ﬁ&chnolow of c}uali‘{—z‘,.



ity pogng: -

1 s '
n —nHS I‘DOC]&‘ “the_ usey choose The orua\?‘\"a O?’ Seyvices Th

"fhu{[ Nart and PO“J a tee -Por Tthe same- Users can .pmmri”ﬁsc

Tnet‘r gendmc(] or recemrﬁ fhcmts Thie Pmmmg allons  the

&P o Chcmat more  for importont TEems bud d epends o

The p:udi’nca Qanc?Lv] o} users.

nilo ) o
(liareons gppgoac s

Ofiver E- Williamson cigles that the Lirms exich becons e
ob cestain ascets *thoa hold For ‘oznoduction- “These. oggsels are

~auch that theiy speci’f—Ic 1o each othey cuch thalt  Theiy value

fa mued tess in o gecond- best use - Ldhere the OrNEIShip

of these accels 1o dickibuted, the dims fnd it dithicnt to
ne,cﬂoﬁ ote  wirth Thely ownexs qur bettey and optimum usoge and
“Hhis jo one of the dcc‘id?nj Pacdovs Hfor de’c@.vm?n‘ina The cpins
Yrom the trade or business.

Rrere -fhe tsaqe ob the asset extende aver a [cmc;J
pexiod, s may lead o increase in hransaction costs: ParHauorly

Nhere the caains trom trade look qlchacjc‘ive,renetaoiﬁaﬁoﬂ becomes



C 1 2
Ne esgard and this -Eu‘ff‘ney ncveases the trangacton
cocte - Dq)md‘rma upon the market condi%i’or), The usey of
the ascet m@a PRBPOSQ -por takke ovey or meracr o

overcome  Yhe combinual contlict of- intevestr Assel SP‘:C?‘F‘TC%J .
evef fmp\x,d human qu)’t‘;o.‘ alco- " The \Ob()u?] ‘fhreal—tns to call

%r o Shike becaunce theve -fa no viable human capital altern
—ve  but the ‘%am also can Stecict thia Pznoblem ba fSSu'“DCi
T\O‘HCE_ "('0 —-?—i;le .
While necacyﬁcttfnca, The ﬁ;m chould we,lxzf more on tact
Cmd seart methodg 01& P;ﬂo‘:orﬁn ~Hetr oD mepu%aﬁon athey
“than :ﬂe.sorﬁma +o lecaal Me.ans ?nclud‘infd Nm?-h"nca and
ehgorcme,nt o? contracts - One.  cannot dake chance  about the
-s}%rm‘_% Slepulation quﬁm[arba # e ded‘fncas pith The ouj ents
ehdUP I0 violoton Og code of business ethics . Tronsaction costs
Vor‘d with the oize of the %‘rm‘-
Acmfd?ﬂ'a o williamson, Hhe normal ’cendenca ts That

e stze of the ‘E@Uﬂ c?d:‘S lmited becanse of  Tncweas inél
costs of de\?acx’c'xon and theve will not be omcd fncentive -Por
The U\JC&Y&P@@LLY +o Incvease the @ize of the j}imm be‘dond



o porticuloy }

EV&‘ as fhe resi’c{ua‘ Income dec‘.{eascs as

the number of omners fncyease -

Ao qeneval, most of the entrepaencurs $ind small is
beartital and fee! ExPandi’n(a the size of the Ham  apho g
porticular point My be feasible and badond That it i pot-
~Theve are aleo en‘crcpmenwrs consider ‘Jrhe,a cannot rcaltzj do hi‘a
| business B the size of the business s kept \imited Thbd are
Ve.r»d passionate about smed?ncz] teiv business  activibies
acvass fhe  boundaries  and caet +he works done ‘fhrou.gh competen!

Nom%rcc at dilevent levels of manaae,mcnt' Here, 1t is not easa
110904(] which appoach is sﬁaht'%e dea?&inca Pactor in all the
cases 18 the Competance of The enjcvcpawe,new and his ab‘el?‘n&
o tronclate the Vision fnto achion.

Aacordfnﬂ o Marrie, e %mwfh yate i determined ba

carom“fh vate Jor Firs Pnocfuc’c interms of  demand (60) and
Caéwwfh vate of C_qp‘:’ba[ (¢e) SLLPPL'—I 1o the Hmm. These two
caaop\ﬂh sates are translated  info tmo UCH[HTJ “PuncHO;:s:



' U’r‘i\‘il«n —?xmcjﬁoﬂ —@or mo,nacaers (Um ) and @

@. U{_lhjﬁd %mcnnxon for ownevs [U()) as ﬂfw below -
%k Un= ¥(s.P,72,P,8), NhereSais galawa\ , pie power, T8 e

3'0\3 Sew\"ﬂ'\d/ P ?_Q.: PrﬁSHfac O_nd S ?S S\,‘O.'h—ls
* QU = Y(o,cl, Msh, P, PE), khere 0 s outpul, c 78 cap?‘ca[ ,
Me  Market share, Pie Pofst and PE 18 Ribhe Eckeem -

—n\e ():H\ﬂ—ud JE{)( mﬂaﬂe){S [Um) e ﬂD‘(&Yﬂ(’.d b‘z] ga\anj/ ‘

poreY, J‘Ob g@wﬁJﬁaf Pmes[—iae and  Status assoe.?a%cd pith the iy

YCSFE&W& jo[)& T\loa wont 1o Show To The owneys “at “Hmj have

added value ot ditfevent Stacdes of Pmoduch‘on or re.ndcﬁnca e
gevyices ond U\Jt:lmajrdnd sncyeaced the yevenue: The u’c‘fli“na for “the
OWNReYs U)o) ie devermined bﬁ’f The outpub, cap“flu[ ?ﬁjrrocfucec{, Marked-
share | Pb\&?‘i’c and Fu,b\'ic ecteerm - In Gthey words, ‘h\e,.d e

ntevested 10 Bnow whether ety (nvestments and value of
the dam have mullilied or ot
The Um and Vo are Fosfhvdﬂ caorrelated with

atze of }%i‘»ﬂm o5 as the Limm sire Meveases, the Um and Vo

also will ihcveace and vice versa-%ere.%re, manafﬂers seek to



maximise the giee oF fram  which in urn dq)ends on

raximieotion  of s cﬂmom‘fb vate: Maris states thot the

mqnazﬂers Qeels do mMoaximiee a e’rELcJat Cﬂstom"ﬁ) rate-

“This -Hmo‘”‘j Ecu?lg% deal éﬁgﬂacﬁr?w with okaopoli
inkerdependence  and also ?canore_s 1esues m&b{%m} o patce
 debermination: TThere -CDUJd be several constraits also interms of
| morucaer‘ial and Hnancial jesues- The %‘mm mcua }}acc Fhe paoblem
| ot s\wor%acac ol competent monacaeﬁ’al rorsPorce - In The absence
| oF c}uaii’%ae,d Pinance experts . Ea,[ancfnca l‘ic}uidfjnd, golw;nod and
p&ojif'cabi'lﬂwd tccues could be a major - Constraint-

I qeneral, most-of “the entrepsfiears find amall i

ibeoujri’neul and feel exPand‘in? the Size of dhe Fivm upto a
pouticalar point may be feasible and l)adond fhot b ie ot
There are also entveprencurs  considex *l‘nad eannot realhd do lma
business i the gite of the business \xeph lfm‘il,—ed-—fhud are
V(ir‘a Passiono&e aboub Spmeadf‘na Hetm business activitics

acvoss e boundaries and ﬁ_e\T the work done *throwjh

ComPejtﬂﬂJL' norkforce ot ditfevent levels ot Manafjemmr
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